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Wednesday, November 14, 2012
Brava Theater Center, San Francisco, CA

changing the world through the
power of storytelling
outLoud Radio is proud to celebrate its tenth anniversary
of empowering creative and talented lesbian, gay,
bisexual, transgender, queer (LGBTQ) and allied youth to
share their personal stories through radio. By teaching
youth about production, documentation, and storytelling,
outLoud’s unique programming gives youth the skills
and confidence to decide for themselves how they will be
represented and literally saves lives.
This inaugural gala event will feature NPR White House
correspondent Ari Shapiro in an on-stage conversation
with KQED’s Scott Shafer and several of outLoud’s youth
producers, followed by an intimate VIP reception. On this
anniversary, outLoud is launching a campaign to expand
its programming, increase social media and audience
impact, cultivate youth leadership, and build on its track
record of successful partnerships with StoryCorps, the
Public Radio Exchange, KQED, and many others.

MAKING WAVES HONOREE
Ari Shapiro

NPR White House
Correspondent
Ari Shapiro reports
on the White House
for NPR with a focus
on national security
and legal affairs.
His stories appear
on all of NPR's
newsmagazines,
including All
Things Considered
and Morning
Edition, where he is also a frequent guest
host. The first NPR reporter to be promoted
to correspondent before age 30, Shapiro
has also appeared as a guest analyst on
television news programs including The
NewsHour, The Rachel Maddow Show and
CNN Newsroom. Shapiro is a magna cum
laude graduate of Yale, and occasionally
performs with the genre-bending ensemble
Pink Martini.

IN CONVERSATION WITH
Scott Shafer

gala.outloudradio.org
outLoud Radio is a fiscally sponsored project
of 501(c)(3) registered charity Lavender
Youth Recreation and Information Center,
Inc. (#94-3227296).

Host of KQED’s California Report
As host the statewide California Report, Scott
Shafer reports on a wide range of topics,
from military issues to health care and gay
marriage. No stranger to politics, Shafer
served as Press Secretary for former Mayor
Art Agnos, as Chief of Staff for then-State
Controller Gray Davis, and as an independent
political consultant. He currently serves on
outLoud Radio’s Advisory Board.

audience

SPONSOR US NOW!

We anticipate that 300-400 people will attend outLoud Radio’s inaugural gala, representing
a diverse cross-section of Bay Area individuals, including longtime donors, local and regional
politicians, corporate representatives, and fresh faces. Our target audiences include:
»
»
»
»

LGBTQ community
First-time and younger donors (age 25-40)
High net worth individuals
Silicon Valley philanthropists

» Arts, literature, and political
enthusiasts (e.g. NPR listeners,
attendees of City Arts & Lectures,
Commonwealth Club members, etc.)

To pledge your support,
simply fill out the form on
our website:
gala.outloudradio.org
or contact Noah Miller,
Executive Director, at
noah@ouloudradio.org or
(415) 658-6010 ext. 7.

media & advertising
The names and/or logos of sponsors will be included in various materials (see levels below) and
may be included in the following promotional opportunities:
» Direct mail, email, and Facebook marketing to 3000 subscribers
» Print ads placed in San Francisco Chronicle, SF Bay Guardian, and/or Bay Area Reporter
» On-air radio announcements on KQED, KALW, and other local public radio stations

sponsorship levels & benefits
Your generous contribution will help underwrite the cost of our event and help us reach our fundraising goal.
outLoud Radio gladly accepts cash donations as well as donations of in-kind goods or services.
In order to thank our wonderful sponsors, we have established the following sponsorship levels:

High Definition

Amplifier

Contributions of $3,000 or more (or equivalent)

Contributions of $2,000 or more (or equivalent)

» Full page B&W congratulatory ad in event program
» Featured logo acknowledgement in all print and digital
marketing materials, including website, event slideshow,
print advertising, and press release
» Invitation to set up signage at event or include
promotional items in special VIP packages
(sponsor must provide materials and/or staffing)
» On-stage acknowledgement at the event
» 8 Complimentary tickets to the event

» Half page B&W congratulatory ad in event program
» Logo acknowledgement on event website
» Text acknowledgement in all print event materials,
advertisements, and press release
» Logo in event slideshow
» 4 Complimentary tickets to the event

Surround Sound

»
»
»
»

Additional benefits may be custom-tailored for unique
sponsorship opportunities or contributions of $5,000 or more.

Megaphone

Contributions of $1,000 or more (or equivalent)
Quarter-page B&W ad in event program
Text acknowledgement on event website and program
Logo in event slideshow
2 Complimentary tickets to the event
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